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About Utilis

Market Research Firm
z Specialty in Hispanic Markets

z Custom Quantitative and Qualitative Research
z EXxperience in Financial Services




Popu lation Trends
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Current US Population: 294,571,794

40,810,499
14%

O Hispanic
O Non-Hispanic

253,761,296
86%

Source: U.S. Census Bureau; Utilis
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Projected Hispanic Growth

Projected US Population (In Millions)
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Source: U.S. Census Bureau, 2004, "U.S. Interim Projections by Age, Sex, Race, and Hispanic Origin,"
<http://www.census.gov/ipc/www/usinterimproj/>
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Projected Hispanic Growth

Projected Hispanic Population (Percent Share of U.S. Total)
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Source: U.S. Census Bureau, 2004, "U.S. Interim Projections by Age, Sex, Race, and Hispanic Origin,"
<http://www.census.gov/ipc/www/usinterimproj/>
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Hispanic Population Change in SE

01990 Baseline
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Source: U.S. Census Bureau
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Hispanic Population Change in SE
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01990 Baseline
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Hispanic Population Change in SE

I 01990 Baseline
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ms [ Tl O Growth 2000-2003
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Hispanic Population Change in SE

Change Change
State 1990-2000 | 2000-2003
GA 300% 24%
NC 394% 23%
SC 211% 20%
TN 278% 18%
FL 70% 18%
AL 208% 18%
MS 148% 10%
LA 16% 9%

Source: U.S. Census Bureau; Utilis
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Foreign

Born & Hispanics in SE

Foreign-Born
State Population Hispanic
FL 17.6% 74.0%
GA 7.9% 54.1%
NC 6.2% 57.1%
SC 3.4% 43.1%
TN 3.1% 42.5%
LA 3.0% 36.8%
AL 2.4% 43.5%
MS 1.6% 47.4%

Source: U.S. Census Bureau; Utilis
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Trends In the Southeast

Traditional Areas

Immigration — Growth in Foreign Born Hispanic Population
z Growth in Percent of Population that is Hispanic in Non-

Southeast (w/o 1990 2003 Change
Carolinas)

With FL 5.3% 9.4% 79%
Without FL 1.2% 3.5% 186%

z A solid economy attracts Hispanics
z Internal Migration of Hispanics




Acculturation Issues
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Acculturation

Process of adopting language, media
consumption habits, purchase patterns, and
cultural traits of the host country.
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Acculturation

Less Acculturated More Acculturated




Acculturation

Segment % of Place of Birth Definition

Hispanic

Market
Newcomers 14% Foreign <25% of life in U.S.
Transitionals 21 Foreign 25%-50% of life in U.S.
Transplants 22 Foreign >50% of life in U.S.
First Born 23 U.S. At least one parent U.S.

born

Deep Roots 20 U.S. Both parents U.S. born

Source: C. Arce, Ph.D., paper presented at NHCCI Seminars, 1998; People en Espafiol, 2001; as
presented by M. Isabel Valdés in “Marketing to American Latinos”



Acculturation

z Less Acculturated Hispanics
-~ Weariness of banking institutions
— Aversion to debt
— Fatalism trait
— Language barrier
— Documentation barrier
— Emphasis on the family
— Target for sub-prime lenders

z More Acculturated Hispanics
— Patterns resembling the general market
— (Opportunities for more sensitive marketing)



Legislation



Legislation

H.R. 773: 215t Century Access to Banking Act

February, 2003

Allows banks and credit unions to accept consular 1D
cards for the purpose of opening accounts.
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Economic Impact: U.S.

Buying Power
After-tax personal income available for
spending on goods and services.



Economic Impact: U.S.

Buying Power of U.S. Hispanics and Non-Hispanics
(In Bilions of Dollars)
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Source: Selig Center for Economic Growth, Terry College of Business, The University of Georgia, 2004



Economic Impact: U.S.

Buying Power of U.S. Hispanics (As Percentof US Total)
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Source: Selig Center for Economic Growth, Terry College of Business, The University of Georgia, 2004



Economic Impact: AL,FL,GA,LA,MS,TN

Buying Power of SE Region Hispanics and Non-Hispanics
(In Billions of Dollars)
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Source: Selig Center for Economic Growth, Terry College of Business, The University of Georgia, 2003



Economic Impact: AL,FL,GA,LA,MS,TN

Buying Power of SE Region Hispanics (As Percent of Total)
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Unbanked Hispanics



Unbanked Hispanics

z 24% of U.S. Hispanics. In the U.S., less than
10% of population is unbanked

z The unbanked Hispanic:
+ 50% have annual hh income of $15K or less
+ 25% have annual hh income of $15K-$30K

+ Among the unbanked, over 50% are immigrant

Hispanic vs. native Hispanic
(SOURCE: Federal Reserve Bulletin, Jan. 2000)
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Remittance Business

Percent of Foreign Born Latinos that Send Money
Home
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Source: Robert Suro (2003): Remittance Senders and Receivers: Tracking Transnational Channels. Pew Hispanic Center.



Remittance Business

Average Amounts Sent by U.S. Latinos
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Source: Robert Suro (2003): Remittance Senders and Receivers: Tracking Transnational Channels. Pew Hispanic Center.




Remittance Business
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Source: Robert Suro (2003): Remittance Senders and Receivers: Tracking Transnational Channels. Pew Hispanic Center.
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Remittance Business
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Source: Robert Suro (2003): Remittance Senders and Receivers: Tracking Transnational Channels. Pew Hispanic Center.

Frequency of Remittances by U.S. Latinos
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Remittance Business

Percent of Remittance Senders by Income
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Source: Robert Suro (2003): Remittance Senders and Receivers: Tracking Transnational Channels. Pew Hispanic Center.
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The Future

z A robust SE economy will continue to attract
Hispanic immigrants

z Diversification in the level of acculturation
among Hispanics in the region

z Internal migration of Hispanics

z More financial services tailored for recent
Immigrant Hispanics

z Greater awareness of acculturated Hispanics
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